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Abstract. In order to respond to the flow of the many changes that changes 

every day in the digital era of constantly evolving, it will evolve; new research 

for the content production is required. In this research and it is an object of the 

invention is to provide a technique of public relations video editing utilizing the 

science of color for video content creation creative. This may be in terms of 

corporations, to obtain the effect marketing specifically effective. The research 

method, and is intended to explain how to implement based on the expected 

effect obtained by fusion technique stop motion which is the color extracted 

with monochrome image, the Experimental video image produced by the image 

it. Describing the theoretical background for the color marketing Prior to this, 

public relations, and theoretical understanding of marketing. Use the Adobe 

Premiere and Adobe Photoshop, implementation method was to allow the 

process simple and effective from the standpoint of the user. Then, so as to 

propose a new video technique with the help of color marketing and the result 

of the analysis is utilized to know who the effective activation and development 

of social video marketing in the future, and tries to present a technique for the 

new approach be. 
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1  Introduction 

Today, in the development of science and technology, regardless of time and place, 

we are living in the era of touch quickly and easily a lot of information.Digital video 

industry as the development in particular, it will not be able to survive in the big data, 

general content of the prior art, has changed to a timewhen only the content that is 

differentiated to survive. Study of content creation user-centered in the video content 

production is required to match the flow of such. In this study, by using a combination 

of marketing both approaches, we propose an image representation method strategic 

and effective; it is intended in terms of corporations, to obtain the effect marketing 

specifically effective.Further, through a synergistic effect with the new social 

marketing video imageexpression method, it is desired to present the desired effect to 

the direction ofthe activation of social video marketing in the future. 
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2  Promotional Video Editing Techniques Utilizing Color 

Semantics of the original image as shown in the figure is actually present in the image 

that appears in the target’s mind, such as state and was used in the sense of [3]. In the 

21st century, but the effect of the video content has emerged as a visual and auditory 

elements are included in the various attempts have been made as a composite art. This 

allows the language, the communication is not literally visual, auditory, and a 

combination of factors leads to a variety of communications over the fuse [5]. That is, 

the image creation or the producer of the subjectivity and objectivity of the screen 

with properly using visual and sound elements to deliver messages through the public 

participation can lead to [1]. Thus, the image is public relations, marketing become in 

many cases means were used, which is the nature of the promotional video anywhere, 

regardless of the footage available to the public the message that I want to be as 

efficient as possible because it can convey. Public Relations (PR: Public Relation) is 

in the public interest been formed friendly relations with the deliberate plan to form a 

two-way communication refers to the action [1].  

 

3  One Color Stop Motion Video Techniques 

Color extraction is technique of converting images into black-and-white one except 

for one chosen color. With this technique, sentiment carried by a particular color can 

be highlighted by removing the other colors. There are various ways for practicing 

color extraction but, in this study, Photoshop is used to make image black and white 

except for particular subject. Be careful to take picture that colors between the subject 

and background are well distinguished. If not, additional complex process of color 

extraction is not avoidable. Using color extraction as color marketing strategy, 

companies can stimulate customers' sentiment and inculcate brand image into them 

through image making [4]. Because the recognition of colors is connected to not only 

eyes but also brain, emotion, and experiences [2]. 

Stop motion is one of the filming technique which shows pictures of a relocated 

stationary object in each frame so that it seems as if the object is continuously 

moving. Through this technique, a producer can convert still images to video, 

adjusting frames in desired section to desired speed. This study chose Adobe Premiere 

to make video of stop motion technique. Special awareness is needed in stop motion 

technique for natural editing. It is better to fix camera onthe tripod and to take as 

many photos as possible for fluent connection between scenes. Using continuous 

shooting function on cameras is efficient in this case. Since the stop itself movement 

has a stimulatory effect visual, by stopping the movement of the moment, the effects 

obtained by utilizing the techniques of stop-motion, can be emphasized that moment. 
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4  Extract One Color Imaging in Video Techniques  

4.1  Video representation technique research 

In this research, using a can of Coca Cola has video editing. Image that comes to mind 

is the masses and Coca-Cola is red[6]. Coca-Cola, has a brand value tremendous, and 

conducts marketing various strategies in all countries around the world, but that the 

enforcement in general color marketing that emphasizes the red. Coca-Cola uses a red 

logo of Coca-Cola bottle, package, web site, vending machines, car, advertising 

material, etc., as are all unified. Accordingly, it is possible to induce an increase in 

brand equity awaken a brand association and brand image. 

4.2  Video techniques implementation 

First, by using the Quick selection tool, select the target, select the background using 

"Select Inverse" the (Ctrl + Shift + I). Background is selected, Image - converted to 

black and white through Black & White (Alt + Ctrl + Shift + B).At this time, since to 

apply to multiple images, so you can be when you use the shortcut, to work more 

quickly, the person who should know a simple shortcut is good. One could natural 

effect is created in accordance with the premier, how many frames to what is 

reproduced in one second, while controlling the rate and continue to drag the image 

without boredom. And that is a point to be aware of when using the technique of stop-

motion in the video, it is necessary to express the movement of people and goods 

braided still images, shooting and editing is very difficult. If not successful, even one 

of the Recording and editing, stop-motion, there is only would lose naturalness. For 

this purpose, it is necessary to make while moving slowly as possible, to shoot in 

detail as much as possible, when editing, it is necessary to adjust the frame switching 

as soon as possible screen to allow.  

5  Result of Video Representation Technique  

 

Fig. 1. Result image 
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Figure 1 is a capture of video - created by Color Extraction Technique and Stop 

Motion Technique. Using this combined technic, the object leads to black-and-white 

background from any other background if the object is same. Therefore, the target 

establishes marketing effect as being emphasized and consistent in appearance.  

Table is a summary of the representation technique. 

Table 1. Extract one color imaging in video techniques 

Extract One Color Imaging in Video Techniques 

Color export Adobe Photoshop 
Image – Adjustments – Black & White (Alt+Ctrl+Shift+B) 

Frame Adobe Premiere 

Edit – Preferences – General - Still Image Default Duration frames 

Import folder Adobe Premiere 
File – Import - Import Folder 

6  Conclusion 

This video technique, is obtained by presenting a direction that may be a case that 

achieves a combination of techniques the stop-motion color extraction method, it was 

emphasized the brand image, to maximize marketing effect. It is not intended that 

implements only techniques just edited, and that the fusion theextraction method of a 

color that is used primarily for still image color and marketing effects, were fused 

with the image, to the stop -motion techniques to this here it has the effect of the so 

acutely aware repeat users color target is extracted byan addition. In conclusion, 

according to this study, it is possible toincrease theimmersion of the user about the 

video content via the one- color stop -motionvideo technology from social services, 

while planting repeating the brand imageof the company, to enhance the brand value 

of the company. That is, in this study, are those proposed classification of new video 

content about the production, not by the content consumer centers, the future, and 

take advantage of theeffects expected by adding the marketing various methods 

thereto it is possibleto expand the range of possibilities.  
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